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Visions in 
Leisure and 
Business 
An lntematlonal Journal of Personal Services, 
Programming, and Administration 
VISIONS IN LEISURE AND BUSINESS 
There is a srowins demand for information about leisure and business processes that 
aPPlY to Personal services, Prosrammins, and administration. Leisure is those services and 
activities ensased in during time that is free from duty or oblisation. It is a vehicle that 
helps the individual chanse his life, there bw, makins a more Positive contribution to his 
orsanization and society. 
VISIONS IN LEISURE AND BUSINESS is an interdisciPlinary umbrella that seeks to improve 
delivery sYstems. Business Processes in the leisure service industry are different because 
theY are based upon freedom of decision as well as supply and demand, The Purpose of the 
Journal is isolation and intesration of those business Processes that relate to the leisure 
service industry, Leisure and its associated services have a unioue impact upon the business 
institution, esPeciallY in its ability to act as a catalyst to improve the individual and 
his/her environment, This Journal will helP to improve and broaden current theory and 
aPPlied methods throush stimulation of ideas amons traditional and nontraditional aspects of 
the leisure and business institution. 
VISIONS IN LEISURE AND BUSINESS will not compete with existing Journals, but act as a 
complement to fill the void between the aPPlication of leisure sciences and business 
processes. The first step is the exchanse of ideas to sive direction to the development of a 
comprehensive framework for the better application of information. There have been eisht 
conceptual catesories identified where Professionals need information: 
Categucy I: 
Information or models 
about leisure and 
business processes 
Category II: 
Technology for the 
practical application 
of leisure processes 
Category III: 
Information about the 
service industry to 
develop theory as well 
as practical informa­
tion about how to sell 
and buy products and 
services 
Category IV: 
Service industry char­
acterizations, that is, 
new innovative products 
along with methodology 
in how to use them 
Category V: 
Biographical character­
izations to assess in­
novative programs with 
regard to effectiveness 
of techniques used 
Category VIII: 
Consumer related issues 
in terms of better 
utilizing resources to 
obtain more from prod­
ucts and services 
Category VII: 
Biographical character­
ization of individual 
who has made a major 
contribution along with 
ideas about the status 
of the profession. 
Category VI: 
Characterization of an 
educational program and 
requirements needed to 
enter a particular seg­
ment of profession 
The success of the Journal dePends directly upon interaction among Professionals and their 
contributions. 
There is an 
aPPlication of 
The aPPlication 
development of 
society, 
unprecedented demand for leisure and only throush better manasement and the 
business Processes will the current demand be met by an exPandins industry. 
of sound leisure and business Principles is one way to control future 
the leisure institution so that it will have a maJor positive imPact on 
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Jnf rodudion 
INTRODUCTION 
Two ke� elements facing the commercial and Public sectors are the 
economic imPact of the current recession and inflation and who 1s soins 
to Provide what tYPe of services. (The word services 1n this issue is 
defined as Prosrams, services, and/or facilities.) We are in 
extraordinar� economic times that are forc1ns 0Perat1ons to become 
efficient and effective, while there are increased demands for auality. 
The response has been to cut back services to deal with budSet3rY 
Problems. The result are SaPs and loss of aualitY. l"he need 1s there 
but the auestion is "who will Provide the services"? 
There has been, in most communities, an overabundance of serv1cesv 
even to the Point of duplication of leisure resources. lhe 1mPortant 
issue now is, in a limited Srowth economy, who will Prov1d9 the 
leadershiP within the community for the development of servicesl What 
tYPe of mechanisms can be constructed for now and in the future that will 
insure a comprehensive Plan that does not allow duplication and one which 
helPs to formulate economic Policy? 
This issue will explore the use of cooperative instead of 
competitive structures. The first two articles examine the impact of the 
economw and t�Pe of customer services beins demanded. fhe orsan1zat1on 
of articles is bY communit� sector tYPe: Public, auasi-Publ1c, and 
private-- and determins the maJor development in each sector and its 
future role. 
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